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Chapter 1
From Tom Paine to 
Blogs and Beyond
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18th Century

• The U.S. Constitution’s First Amendment freedom of speech is the 
most fundamental part of a free society

• Ben Franklin’s Pennsylvania Gazette was civic-minded and occasionally 
controversial.

• Anonymous authors of the Federalist Papers

•  Their work consist of analyzing arguing against the Constitution

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the 
People, for the People. Retrieved March 30, 2007, from http://
download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/

html#chap1
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19th Century

• Newspapers have provoked public opinion 

•  “Yellow journalism” Joseph Pulitzer and William Randolph 
Hearst 

•  notorious for helping to spark the Spanish-American War 
in 1898 by inflaming public opinion.

• the muckraker, emerged at the end of the 19th century.

• muckrakers performed the public service function of 
journalism by exposing a variety of outrages

• Gillmor, D. (2004). We the Media: Grassroots Journalism by 
the People, for the People. Retrieved March 30, 2007, from 
http://download.nowis.com/index.cfm?
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20th Century
• the big business of journalism—the corporatization of 

journalism

• positive and negative aspects.

• First, industries consolidate nature of capitalism. 

• Second, successful family enterprises and feuds 

• Third, the rules of American capitalism have been 
tweaked in recent decades to favor the big over the 
small.

• Gillmor, D. (2004). We the Media: Grassroots Journalism 
by the People, for the People. Retrieved March 30, 2007, 
from http://download.nowis.com/index.cfm?
phile=WeTheMedia.html&tipe=text/html#chap1
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• The news hegemony of the networks and big 
newspapers reached a peak in the 1960s and 
1970s. 

• Journalists helped bring down a law-breaking 
president.

• The networks were sold to companies such as 
General Electric and Loews Corp., 

•  News divisions were required to be profit centers.

• At the same time, big changes were occurring in TV 
journalism

•  big newspaper companies were swallowing small 
papers around the nation. 

•  In fact, the craft of newspaper journalism has never 
been better in some respects

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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Turning Inside out

• It was cable, a technology that 
originally expanded broadcast 
television’s reach in the analog 
age, which turned television inside 
out.

• Emergence of Ted Turner’s Cable News 
Network (CNN). 

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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From Outside in

• Emergence of ARPANET

• Able to write and electronically transmit news 
stories to publications 

• John Markoff of The New York Times, the first 
major newspaper reporter to understand the 
Net’s value 

• Acquired information by reading the Internet’s 
public message boards. 

• Usernet’s newsgroups

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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Random Note Media

• But it was desktop publishing where the 
potential for journalism became 
clearest 

• entry level moved down to small groups 
and even individuals (Personal 
publishing)

• In the early days of desktop publishing, 
people tended to use too many 
different fonts on a page, a style that 
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Out Loud and 
Outrageous

• But modern talk radio had another crucial 
feature: the participation of the audience. 

• People -regular people—were invited to have 
their say on the radio.

• Howard Kurtz, media writer for The 
Washington Post, believes that talk radio 
predated, and anticipated, the weblog 
phenomenon.

• Both media, reach out to and connect with “a 
bunch of people who are turned off by the 
mainstream media.”

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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Web Era Emergence

• development of Hypertext Markup Language, 
or HTML, which allowed anyone publish 
documents as web pages that could be 
easily linked to other pages anywhere in the 
world. 

• “Through the Internet, people are discovering 
and inventing new ways to share relevant 
knowledge with blinding speed. As a direct 
result, markets are getting smarter—and 
getting smarter faster than most companies.”

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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Writing the Web

• In the late 1990s, Winer and his team at 
UserLand Software22 rewrote an application 
called Frontier.

•  One collection of new functions was given the 
name Manila, 

• one of the first programs that made it easy for 
novices to create their own blogs

• bloggers and operators of independent news 
sites already do a respectable job of 
scanning for and

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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Open Sourcing the 
News

• The editorial function has been adopted not 
just by bloggers, but by a host of new kinds 
of online news operations. 

• Some peer-reviewed news sites

•  Kuro5hin,28 are doing interesting journalism 
by any standard, with readers contributing 
the essays and deciding which stories make 
it to the top of the page.

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1

13

Terror Turns 
Journalism's Corner

• Due to September 11, members of the then 
nascent weblog community had discovered 
the power of their publishing tool. They 
offered abundant links to articles from large 
and small news

• New York City bloggers posted personal views 
of what they’d seen, with photographs, 
providing more information and context to 
what the major media was providing.

• Catalyst for online citizen journalism

• Gillmor, D. (2004). We the Media: Grassroots Journalism by the People, for the People. Retrieved 
March 30, 2007, from http://download.nowis.com/index.cfm?phile=WeTheMedia.html&tipe=text/
html#chap1
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Chapter 3
The Gates come down

15

We are Newsmakers!

• They call themselves “Newsmakers”

• Everyone has the ability to make the news

• News is controlled from within the 
organization and managed when out side 
forces intervene.

• Newsmakers can no longer control the tide 
as easily as they once did.

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  44-45.
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3 new rules of public life

• 1) Outsiders of all kinds can probe more 
deeply into newsmakers’ businesses and 
affairs. 

• 2) Insiders are part of the conversation 

• 3) What gushes forth can take on a life of its 
own, even if it’s not true 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  46.
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Modern 
communications

• Have become history’s greatest soapbox, 
gossip factory, and, in a very real sense, 
spreader of genuine news 

• Today, if one’s argument is sufficiently moving 
and/or backed up with facts, the tools at his 
disposal can make it a global phenomenon 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  46.
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1994, Usenet 

• teach a lesson to Intel 

• News of the “Pentium bug,” 

• first spread via Usenet before it was picked 
up in the popular press. 

• you cannot ignore that medium [the 
Internet] 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  46-47
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Super Bowl 
commercial, Pepsi 

• announced a “free songs” promotion 

• Buyers of Pepsi, can look at the underside of 
the bottle cap to win a free song download 
from Apple iTunes

• Someone found a flaw to it, and spread it 
through the use of Internet

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  47
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Camera phones

• Camera phones and other carry-everywhere 
photo graphic and video devices may give 
people powerful tools to prevent crime 

• Digital photographs of Americans abusing 
Iraqi prisoners in Abu Ghraib prison 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  48.
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Capturing people and 
events

• Benefits- such as curbing police misconduct

• It’s worth reflecting how events of the past 
would have looked had tomorrow’s 
technology been available at the time. 
(Example, September 11, 2001 ) 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  49
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“Dishplayer”

• People who want to improve what they’ve 
bought are studying how things work 

• and these customers are making adjustments
—hacks, that either make the products 
better or change their nature entirely. 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp  52. 
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Summary

• The accumulation of data is a powerful 
research tool for anyone who wants to drill 
deeper into an issue. 

• Secrets become far more difficult to keep 

• The Web is “a very important development,” 
It allows people to make the resources 
available, fairly inexpensively and in however 
much depth we want.”

24



In conclusion

• It all suggests a higher level of transparency, 
not granted willingly by the “newsmaker”—a 
government or corporation— but captured 
by the user. 

• Information are escaping to the WORLD

25

Bubble, Bubble, Tout and 
Trouble

• Jonathan Lebed 

• Companies should watch if people are 
spreading misinformation or worse.

• Whistle blowers 

• The more transparent a company is, the 
more likely it will succeed in a net

• EchoStar
• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 56-57. 
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With the Internet, an effective campaign 
creates a community that will on its own 
begin to market your product for you. 
Properly done, you won’t be able or want to 
control it.

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 58. 
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Swarming Investigators and Spies

“Total Information Awareness” program.

• U.S. National Security Advisor John 
Poindexter.

• Collect and link data of individuals.
• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 59-61
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John Gilmore
• “points out that there may be some information that John 

M. and Linda Poindexter of 10 Barrington Fare, Rock–
ville, MD, 20850, may be missing in their pursuit of total 
infor–mation awareness. He suggests that people with 
information to offer should phone +1 301 424 6613 to 
speak with that corrupt official and his wife. Neighbors 
Thomas E. Maxwell, 67, at 8 Barringon Fare (+1 301 251 
1326), James F. Galvin, 56, at 12 (+1 301 424 0089), and 
Sherrill V. Stant (nee Knight) at 6, may also lack some 
information that would be valuable to them in making 
decisions—decisions that could affect the basic civil rights 
of every American.”

• Satellite photos of Poindexter’s neighborhood 
• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 59-61
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Watching Journalist

• Jim Romenesko’s Poynter Institute media 
blog.

• Jayson Blair’s journalistic cons 

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 61-62
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Tomorrow’s Journalism?

• Follow individual reporters’ political 

coverage on web sites, relentlessly 

tracking errors and omissions and 

exposing them to the world

• Allow people to watch and correct what I 

say or challenging my conclusions, based 

on the same facts.

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 62. 
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Truth Squad?

• Who’s doing the watching?

• Will journalists who do participate in online 
discussion hit the law of diminishing returns?

• Why should anyone trust what critics say 
any more than what the journalist says?

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 63-64. 
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Turning the Tables

• Newsmakers need to embrace this new 
reality, not fight it

• Use the same tools to bring their message 
to the outside world

• Gilmore. D. (2004). We The Media: Grassroot Journalism By The People For The People. Pp 64-65. 
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Chapter 9
Trolls, Spin, and the 
Boundaries of Trust
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Fabricating Truth

• Technology- everyone can publish credible-
looking material online

• Image manipulation software- eg: Photoshop

• Information can be omitted, words changed 
to distort the original meaning

35

Doctoring Videos and 
Pictures

• Making something important disappear 
or highlighting an important element

• Eg: 2004 Presidential campaign of 
candidate John Kerry

• Doctored videos- advertisers create 
product placement on TV

• Eg: Dan Rather’s Times Square 
newscast

36



Case Study: Jayson Blair

• New York Times reporter forced to resign 

• Caught for plagiarizing and fabricating 
information

• Eg: March 27th 2003- “Relatives of Missing 
Soldiers Hearing Worse News”

• April 19th 2003- “In Military Wards, 
Questions and Fears from the Wounded”
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Jayson Blair (cont’d)
• Reported that Blair was suffering from 

untreated manic-depressive disorder

• Successfully treated and in recovery

• Advocate for the mentally ill

• Coaches journalistic students using his “fall 
from grace”- cautionary tale to stick to an 
ethical path
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What Should We 
Believe?

• Foolish to ignore all information

• Sometimes, there is a certain element of 
truth in reports

• More foolish to believe everything without 
doing one’s homework

• Always consider and pick a good source
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Anonymity

• Great feature and chief defect 

• Feature- whistle-blowers do not want to be 
revealed, protection of discriminated parties

• Defect- unable to check out the author of 
the source

40

Credibility

• Judged by facts, logic and law; not who the 
person is

• Willingness to stand behind an argument 
when a commanding reason to stay 
anonymous is absent
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Troll

• Putting irrelevant messages on an established 
forum to bait users to respond

• Specific intention of stirring things up or 
provoking a response from others

• Desire attention from people

• Troll-time thief: steals time from people

• Always ignore trolls, DO NOT FEED 
THEM!!!
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Spinning

• “Spinning”- putting events or facts, especially of 
those with political or legal significance into the 
context of favoring oneself or the client, at least in 
comparison with the opponents (Gillmore, 2004) 

• Spin meisters – Spin doctor

• Worst forms of spinning – Press Releases 

•     (fake reporters interviewing company officials) 

•     eg: 2004, Bush Administration,

•     Drug Benefits Bill (Gillmore, 2004)  
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Online Spin

• Online Spin can range from harmless/
amusing to Ethically challenging.

• Harmless – eg: Google Bombing 

• Deceptive-  eg: New Media Strategies (online 
word-of-mouth marketing)

• Case study : Kaycee Nicole (hoax blogger) 

• (Gillmore, 2004)
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Citizen Journalism
• “We can fact check your ass” – Blogger Ken Layne

• Solutions to Spinmeisters :

• open conversations among informed readers

• Investigative reporting (fact- checking)

• One bad turn maybe corrected by several good ones 
(WordPirates)

• Straits Times vs Singapore Blogs/Citizen Journalists

• Which would you read? 

• Big Media – Credibility?  
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Citizen Journalism 101
• Basic practices and common sense

• Verify the information

• Quote credible people and sources

• Hierarchy of Trust – Channel News Asia over 
Straits Times

• Legendary Journalist Warning

• “If your mother says she loves you, check it 
out.”

• (Gillmore, 2004)
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Future of Journalism and 
citizen journalism

47

Weapons for Citizen 
Journalist
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The Nokia N95 is an all-in-one 
multimedia computer with a unique 
2-way slide design, integrated GPS 
functionality, a 5 megapixel 
camera and support for high-speed 
mobile networks, making it easier 
to watch and record videos, listen 
to songs, take high-quality photos, 
browse the internet, or catch up on 
email while on the move.

It also comes with a wireless 
keyboard, using the device’s 
display and enabling comfortable, 
full keyboard typing. Compactable 
and easy to carry.
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Samsung Q1

The world’s first ultra mobile PC developed by Samsung Electronics with Intel and Microsoft.

Slim, sleek and shinning through with features, the Samsung Q1 is designed to match the all the demands for 

high performance mobile computing with multimedia and the desire for a bold personal statement.

Samsung’s new concept Q1 places emphasis on perfectly balancing connectivity, entertainment and computing 

performance with ultra mobility.

The Q1 offers you the freedom and flexibility to go anywhere and do everything.

• PDA: fast Internet access and easy attachment opening

• MP3 and PMP: supports all formats with no need for additional codec

• Tablet PC: Windows® XP Tablet Operating system and Intel CPU installed

• Storage Device: up to 40G portable memory
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Canon Digital Ixus 900Ti

- 10 megapixels zoom

- 3X optical zoom

- Face detection technology- detects and  focuses on multiple faces simultaneously even 

though they are moving, ensures sharpness and quality

- High ISO shooting

- Special scene modes

- Digital Teleconvertor- users can shoot objects at great distances without the need to 

mount any teleconvertors. Shutter speed can be synced for sharper images
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